
For international eCommerce retailers it’s often important to be able 
to compare metrics by country to understand the differences in user 
behaviour based on their location. This not only enables stores to 
identify country specific trends but helps in planning, distributing and 
redistributing stock.

The Worldwide Performance visualisation combines a geo-heat map 
with secondary charts displaying the main search KPI’s to offer a clear, 
holistic overview of the worldwide search experience. 
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Within each country bubble, a collection 
of other bubbles are displayed, each 
representing key, selected metrics such as 
the number of Queries, Clicks, Add2Carts, 
No Results and so on.

Depending on the focus of the 
analysis, it’s possible to display 
information for just one KPI at a 
time to be able to really spotlight 
one area.



The time 
interval is 

adjustable as 
is the locations 

displayed.

It’s also possible to 
select a country and 

obtain a “big picture” 
view by analysing the 

top queries within each 
KPI and then seeing 
how the conversion 
funnel behaves with 

each of those queries.

The device 
dimension 
can also be 

selected 
to check 

behaviour per 
device.

Displaying each view 
by size order, offers a 
complete overview of all 
the indicators, countries 
and values.

There’s the option to scroll 
over the graphs to drill 

down go into query details. 
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Provides a quick overview of what’s 
happening for each core KPI around 
the globe.

Helps to identify how search is 
performing comparatively for each 
country.

Detects gaps or opportunities within 
the main KPIs by country or location.

Discovers relationships between 
different locations.

Compares the behaviour of 
different terms or queries by each 
country’s performance. 

Nowadays eCommerce companies need 
to have a global view and an international 
perspective, looking to maximise 
and leverage different market 
conditions, behaviours and 
opportunities. 

The Worldwide Performance visualisation has 
been designed to analyse and understand the 
differences in performance between different 
countries and locations. It enables retailers 
to be able to anticipate and accommodate 
individual customer needs, regional or 
national differences or trends while comparing 
and contrasting the performance of countries 
alongside each other.
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