
Adjust results by weighting  
product attributes

EQUALIZE

F E A T U R E  W H I T E PA P E R



Equalize is the Empathy Platform 
Playboard tool that allows 
merchandisers to configure the 
weighting of the product attributes 
used for ranking product results in 
the search engine. By enabling brands 
to adjust the importance of each 
product attribute, search results 
can be sorted according to business 
needs and traffic segments. Equalize 
encompasses three configurations: 
Textual Match for textual attributes, 
Function Score for numeric attributes, 
and Business Rules for boosting or 
burying groups of products with 
specific attribute values.

INTRODUCTION



BUSINESS VALUE
Equalize provides merchandisers with the ability to manage 
relevance, general rules and specific functions based on 
KPIs to different scenarios, in order to craft the brand 
experience. Adapting the SERP by balancing the weight 
of the factors that contribute to product positioning gives 
brands the power to determine the order of results that will 
be shown to a specific segment of shoppers.
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FEATURES

T EXTUA L  M ATC H

Textual Match configuration in Equalize allows merchandisers to 
determine the weight that a textual match between the query 
and the value of a certain 
attribute has on the final 
product score.  
Modifying the values 
affects the relevancy of 
the defined fields where 
the search term occurs, 
adapting the product 
ranking based on the 
assigned weights.
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F U N CT I O N  S CO R E

The ability to configure the Function Score within Equalize 
provides merchandisers with a way to add weight to KPIs 
and influence product scores, accordingly.  
This feature makes it possible to boost or bury products on 
the SERP, based on indicators like sales, stock, etc.
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G LO B A L  B U S I N E S S  R U L E S

Equalize gives retailers the capacity to boost or bury groups 
of products with particular product catalogue attributes by 
setting the weight of Global Business Rules. Changing these 
values adjusts the results returned by elevating or decreasing the 
position of products containing specific characteristics.
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M U LT I PL E  CO N F I G U R AT I O N S

To offer even greater granularity, Equalize lets merchants define 
multiple configurations in order to assign weighted values 
for Textual Match, Global Business Rules and Function Score 
to different segments. Retailers can adapt search results to 
particular instances by using a combination of custom filters 
(such as language, store, device, etc.) and applying the various 
values in alignment with each segment’s merchandising goals.
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PR EVI EW

By adjusting the weights of the product attributes, the scoring 
will change and products will be reordered, giving retailers 
the ability to preview the appearance of search results in 
real time. Inputting a query presents a visualisation of the 
SERP directly within the tool, allowing merchandisers to fine-
tune the relevancy through attribute weights and observe the 
outcome instantly.
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A / B  T E ST I N G

The ability to implement multiple configurations in Equalize 
makes it easy to perform A/B testing. Define different relevancy 
configurations and input their unique IDs into any A/B tool to 
redirect traffic to specific audience segments, overriding rules 
via query parameters. By modifying how product results are 
ordered with Equalize, retailers can experiment and determine 
what works best for their business.
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TA B L E  VI EW

For at-a-glance information, the Table View displays all of 
the Equalizes that have been created and shows when and by 
whom they were updated. Indicators denote which type of 
values have been modified and whether the configuration is 
enabled or disabled, along with the details of the pivot to which 
they apply.



CONCLUSION
The Equalize tool in Empathy Platform 
Playboard enables merchandisers to configure 
and curate the brand search experience by 
audience segments. With the power to affect 
product scoring by weighting attribute values 
and apply them to different segments, retailers 
have granular control and visibility over how 
search results appear and the agility to 
adapt quickly. Using Equalize to adjust 
the weight of attributes 
ensures shoppers receive 
the most relevant results 
and supports 
merchandising goals.
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To see everything Empathy Platform has to offer

https://www.empathy.co
mailto:info@empathy.co
https://twitter.com/empathyco_
https://www.youtube.com/c/EmpathyTV
https://www.linkedin.com/company/empathyco/
https://www.instagram.com/empathy_co/
https://medium.com/empathyco
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